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Dubai, United Arab Emirates    +971 551 749 008
amine_triki@hotmail.com
https://www.linkedin.com/in/amine-triki
RESEARCH SOLUTIONS CONSULTANT | ACCOUNT MANAGER | TRAINING MANAGER
[bookmark: _GoBack]Results-oriented and top performer professional with more than 17 years of experience in sales, business development, customer relationship management and training  and more than 8 years of experience in account and project management, in the areas of financial services, academic publishing and research consulting. Excellent in communication, experienced trainer, skilled presenter, analytical problem solver, and energetic team player with international perspective and academic background in business.  Fluent in Arabic (native), French, and English. Exceptionally organized manager, commercially skilled, accustomed to meeting tight deadlines while maintaining attention to detail. 
Areas of expertise include…
Continued…
· Sales & Pre-sales
· Business Development
· Learning & Development 
· Training & Customer Education
· Customer Relationship Management
· Strategic Planning
· Sales Negotiation
· Customer Success
· Presentation skills
· Public speaking
· Product Demo
· Performance Analysis
· Data Analysis 
· Citation Analysis
· Bibliometrics, Scientometrics
· Research Management

PROFESSIONAL EXPERIENCE
DELOITTE
GLOBAL ACCOUNT MANAGER – PUBLIC SECTOR - PUBLIC INVESTMENT FUND, June 2021 to Present
Support all business related to a public sector account, the Public Investment Fund of Saudi Arabia and all its Giga projects (NEOM, Red Sea, Roshn, Qiddiya) and work with the Global Lead Client Service Partners and account leadership teams, as a single point of contact for account planning, operations, delivery, business development, relationship management and marketing-related requests across service lines. Participate in the account planning and operations, market/client activities, and global connectivity. Track and report industry opportunities and facilitate the pipeline calls, RFX management and submission, proposal development, procurement relationship, contracting and billing. Coordinate execution of client activities, source relevant support across the organization including marketing, communications, events and knowledge management. Conduct account market and client analysis and monitor performance. Enhance the visibility of the accounts internally through the preparation of communications, presentations and webinars. Lead, support, coach, train and manage the account team.
INDEPENDENT RESEARCH CONSULTANT
INDEPENDENT FREELANCE – PUBLIC SECTOR - Universities and Research entities, February 2020 to February 2021
Delivered consultancy and advisory services to public universities and public research entities by providing help and expertise on research methodology, publishing strategy, identifying and establishing the most effective collaboration, seeking external funding... Running performance and quality analysis on different level helping faculties, colleges or departments setting their KPIs or reporting monthly reports to the management. Optimize usage and provide training and workshops on the different research related solutions and advise on existing and new subscriptions.



THOMSON REUTERS, 2006-2013 AND 2014 TO 2020
SENIOR RESEARCH CONSULTANT - MENA & TURKEY, October 2017 to February 2020
CLARIVATE ANALYTICS (formerly Thomson Reuters IP & Science Department), Dubai, UAE
Oversee onsite strategic project planning and all strategic sales activities in MENA for Public Sector, ministries, universities and scientific research entities, from lead generation, pre-sales through deal closure. Deliver B2B solutions and tailored strategic plans for Institutions, Universities and academics as well as workshops and training sessions in form of academies, train the trainer and certification programs, to help them better construct their research objectives and priorities. Initiate and establish partnerships with researchers, universities, funding, and governmental entities to expand company’s service offerings. Head up retention and renewal of delivery projects worth $5M USD. Lead and provide leadership in complex projects. Assist decision makers in R&D departments and research institutions to evaluate and perform SWOT analysis and identify performance indicators in terms of research and education. 
· Delivered 50% accumulated revenue growth through initiating key R&D partnerships.
· Created and launched Strategic Partnership Service, resulting in securing $3.5M USD in new sales opportunities and 100% revenue growth over previous five-year period. 

RESEARCH SOLUTIONS CONSULTANT, MENA & TURKEY, December 2014 to October 2017
Conducted all sales functions, from pre-sales through deal closure. Delivered more than 100 annual face-to-face and virtual training sessions for government and academic clients to improve research methodology in scholarly and scientific research, life sciences and intellectual property. Presented product demos, on-site training workshops, and webinars focused on advancing research quality and performance at academic conferences. Produced bibliometric performance reports and analyses for delivery to governmental and academic institutions. Collaborated closely with researchers and heads of departments, and VPs of deanships at universities to set strategy for boosting production.
· Managed delivery projects worth $3M USD.

MAGRABI GROUP, Dubai, UAE 
BUSINESS MANAGER, CEO OFFICE, GCC & TURKEY, July 2013 to December 2014
Collaborated with CEO on business expansion, acquisitions, and operations including planning, controlling, training, organizing, staffing and directing. Worked with head of Mergers & Acquisitions to evaluate areas of growth and group acquisitions. Identified and vetted potential strategic partners Analysed automated work processes across departments to increase efficiency through upgrades and testing...
· Closed $70M USD acquisition deal in Turkey and $43M USD sale of group wholesale business to Essilor.
· Created partnership with Optalica Global Holdings to become exclusive redistributor of Mango eyewear in MENA.

THE RED FLAG GROUP, Hong Kong & Dubai, UAE
CLIENT DEVELOPLMENT MANAGER, SALES & TRAINING, April 2013 to July 2013
Executed all account management functions, including on-boarding of new and existing clients. Responsible for compliance and ERM solutions implementation in MENA region. Analysed clients’ third-party risks and recommended scope of background check. Delivered daily client support on due diligence requests and analysis. 



THOMSON REUTERS, Dubai, UAE
SALES & TRAINING SPECIALIST, INVESTMENT & ADVISORY, MENA, January 2011 to April 2013
Designed training materials, and instructed new and existing end users on TR solutions, via face-to-face and virtual instruction. Conducted demos of TR products to prospective customers. Generated new sales leads and worked with account teams to increase retention, new sales, up-sells, and cross-sales. Participated in sales negotiations through deal closure. Mentored and coached junior associates.
· Consistently achieved 100 trainings/month goal with users from junior to C-level profile.
THOMSON REUTERS, Gdynia, POLAND
SENIOR MARKET ANALYST/TEAM LEADER – Macro-economics department, November 2008 to January 2011

· Manage the MEA Macro-economic team and organize the content workflow.
· Establish working standards and process rules for the MEA coverage and prepare quality checks.
· Responsible for the organization, progress and supervision of the MEA expansion project (Successfully lead the addition of over 2000 time series and 10 new countries coverage in MEA region)
· First responsible for the resolution of all related customer queries to French speaking countries and MEA.
· Recruit, hire, train and provide direction whenever needed.
THOMSON REUTERS, Gdynia, POLAND
DATA ANALYST, Macro-economic department, July 2006 to November 2008
· Provide Thomson Reuters clients with Economic Data relating to national statistics on MEA markets.
· Keep abreast of daily market activity and ensure information is updated in a timely manner.
· Maintain timeliness, accuracy and completeness and build, establish and maintain relationship with sources.
Additional experience as Customer Service Executive 02/2005- 02/2006, MasterCard International, St. Louis, MO, U.S.
EDUCATIONAL BACKGROUND
Masters in International Trade & Finance, 1999 - 2004
Institut des Hautes Etudes Commerciales (HEC), Tunis, Tunisia
TECHNOLOGIES AND CERTIFICATIONS
Proficient in Microsoft Office Suite (Word, Excel, PowerPoint, Outlook...), CRM tools (Siebel, Salesforce.com). 
Certified, Advanced Citation Analysis, CWTS, Leiden University, Netherlands
Certified, Thomson Reuters Eikon, Datastream, ThomsonONE, Web of Science Suite (WOS, INCITES, ENDNOTE).
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