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PROFILE SUMMARY

Marketing and communications professional with proven success in developing and implementing highly successful programs utilizing a broad range of skills including organizational abilities, project management, writing, and planning. Recognized for having exceptional aptitude and resourcefulness in problem-solving, developing relationships within organizations, building successful teams, supporting professional staff, and creating programs to communicate initiatives. Adept at managing significant budgets while exploring new ways to contribute to bottom-line savings without sacrificing quality. 

AREAS OF SKILL:  
Communications, Marketing, Client Relations, Budget Control, Project Management, Workforce Development, Internet/Intranet Development, Event Planning, Video Production, Branding Initiatives, Social Media, Strategic Development

PROFESSIONAL EXPERIENCE


MARKETING COMMUNICATIONS DIRECTOR, Walden Environmental Engineering (2020–ongoing)

Director of marketing and communications for professional services firm. Including development of strategic initiatives and growth areas for the firm as well as creation of market intelligence. 

· Create strategies and messaging for presentations, press material, speech writing, and webinars.
· Development of content to drive inbound marketing efforts.
· Writing and design of all content for marketing material.
· Creation of video scripts. 
· Analysis and mining of data in support of development efforts.
· Manage marketing/communications budget.
· Creation of branding standards guidelines and templates.
· Instrumental in the development and writing of white papers, executive material, and material for webinars.
· Perform outreach and pitches to industry media.
· Proposal/qualification development and execution.
· Development of internal communications
NEW YORK CITY (11/2016–02/2020)
Department of Environmental Protection, Communications Consultant
Provided strategic guidance related to development of departmental communications activities in support of construction safety management system.

· Wrote communications for internal and external audiences.
· Prepared briefings for senior agency staff.
· Coordinated public outreach activities.

· Assisted in development of training material.

· Wrote scripts for internal and external videos.
· Built presentations for bureau leadership.
Department of Small Business Services, Construction Industry Partnership, Director, Strategy and Initiatives

Designed and implemented new initiatives; developed and managed project plans, schedules, deliverables, and assessments; established outreach and managed relationships with external resources.  Work focused on the creation of sustainable workforce pipelines for high-need professional construction occupations, which required collaboration with industry stakeholders to deliver results-driven training and job opportunities to residents.

· Guided strategy development and implementation.

· Assisted with research, defined benchmarks, tracked outcomes and the efficacy of efforts.
· Oversaw program development including RFPs, contracts and evaluations.
· Managed implementation of initiatives including events, programs, and efforts to guide systems change.

· Synthesized complex information into memos, presentations, and reports for various audiences.
· Supported marketing and communications efforts.

· Managed ongoing cultivation and needs of stakeholders and industry leaders.

NGS GLOBAL, Vice President, Global Marketing (02/2016–11/2016)

Responsibilities included managing branding, supporting business development and partners, development of marketing strategies, proactive management of media relations, and development of website/social content.

· Wrote white papers/thought leadership pieces.

· Directed management of outreach events including the creation of programs, messaging, and lists of invitees.

· Developed social media strategy and managed deployment of tactics.

· Wrote all press releases for the organization.

· Created content for social media sites (LinkedIn, Twitter).

· Spearheaded translation of the website into four other languages.

· Established marketing/communications onboarding tactics for new partners.

· Developed strategic messaging initiatives.

· Managed outreach to traditional media and social media influencers.

AECOM / MTA Capital Construction, Communications Manager (06/2013–02/2016)

Served as the liaison between the client and project management teams regarding all communications activities for mega-projects. Worked with cross-functional groups to serve internal and external communications needs.

· Managed media relations.

· Provided content management of the project intranet site, which included writing articles and updating project information. Also, worked with client/agency to coordinate inclusion of content for their websites.

· Provided editorial support for reports, bid documents, presentations, press releases, and other publications, which included ensuring consistent usage of the client and project logotypes.

· Assessed articles and presentations that were developed for professional journals and conferences to confirm uniformity in project narratives and accuracy of graphics.

· Coordinated tours of project sites requested by senior management, high-level elected officials, and outside organizations.

· Supported the development of management presentations and press briefing materials.

· Coordinated special events such as all-hands meetings and press conferences.

· Developed strategic messaging for internal and external audiences.

· Created a crisis communications action plan.

SKANSKA USA CIVIL, INC., Marketing Director (07/1999–03/2013)

Led business branding initiatives, created marketing material, advertisements, and graphic profile. Directed internal and external communication activities including messaging for press releases, executive announcements, and press talking points. 

· Wrote, designed, and produced newsletters, brochures, videos, and project fact sheets.

· Developed comprehensive marketing toolkit including posters, presentations, and branding profile, which enforced consistent messaging across national offices.

· Implemented dynamic new rebranding campaign for the entire organization, which encompassed an advertising campaign, creation of new stationery, job site signage, and rebranded safety gear.

· Created and distributed crisis communication plans with outside vendors and nine regional offices to ensure after-incident protocols were understood and followed, key contacts were defined, and responsibilities were understood.

· Launched business unit’s intranet and internet sites and developed all content using an HTML editor while collaborating with cross-functional teams.

· Administered $500K budget while contributing to significant corporate savings, including finding photography and printing vendors who streamlined operations, created centralized ordering processes, and consolidated services for reduced costs.

· Developed, coordinated and managed significant trade show program, touching multiple targeted audiences with customized materials such as banner artwork, display walls, handouts, and videos.

· Managed all events, including location assessment, negotiating with vendors, and overall coordination.
TECHNICAL PROFICIENCIES:  Adobe Creative Suite, Microsoft Office, SharePoint, DeskFlow, video editing software, Joomla!, e-Builder, QuarkXPress, EpiServer, WordPress, Zoho.

INDUSTRY MEMBERSHIPS:  Society for Marketing Professional Services (SMPS) and American Marketing Association (AMA)

EDUCATION:  BA, Political Science, SUNY- University at Albany, Albany, NY; AS, Business Administration, North Country Community College, Saranac Lake, NY

CERTIFICATIONS:  OSHA 10-hour safety course for construction; OSHA 30-hour safety course for construction
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