Curriculum Vitae

Of James Okpeh

Summary
An enthusiastic product portfolio manager with over 14 years experience, known for delivering innovative products and bespoke solutions. Passionate about understanding customer and stakeholder needs; delivering ideal solutions that address these requirements. Excels at product strategy, building strong working relationships with customers and internal stakeholders to ensure revenue and customers satisfaction goals are always met.
I am success driven and enjoy making a positive difference. Overall, my goals are to contribute to my employer’s profitability through my determination to succeed in my working environment.
Personal Details: 

Name:
James Okpeh

Tel:
07782193302 
Address:
Bedford, England 


E-mail:
jamesokpeh@gmail.com
Profile:

Track record experience in delivering highly successful products to meet customers and market needs. Excel in effectively managing all aspects of product ownership, lifecycle, roadmap and leading cross-functional teams in all facets of product design, delivery and sales. Capable of rapidly dissecting complex product and customer requirements to build product roadmaps, plan and execute timely delivery. 
Education:
Sep. 04 – Jul. 07:            
London Metropolitan University 

                                      
Electronics & Communication Engineering (BEng) 
                                      
Grade: 2:1 (Honours)  
Jan. 19 – Jan. 19:
Product Focus



Product Management & Marketing for Technology-based Products


Certificate Awarded 
Jan. 20 – Apr. 20:
Northwestern|Kellogg School of Management  



Product Strategy – Managing & Marketing Product as a Business
Certificate Awarded 
Oct. 22 – Dec. 22
GP Strategies  



Leadership Essentials Programme


Certificate Awarded 

Job History:
Apr. 24 – till date :
Delta Mobrey – A global manufacturer of process instrumentation devices for over 100 years and has garnered an exceptional level of expertise.
Product Line Manager 
Duties included:


· Responsible for the development and delivery of products that solve our customer problems and create value for the business.
· Responsible profitability of the product line, ensuring year revenue target is met.

· Regularly reporting to senior management team directional revenue, sales forecast, current opportunities, and strategic direction.
· Ensuring product line complies with industry standards such as ATEX, CSA, UL, CE, UKCA, FM, SIL Approvals, PED and other industry standards.

· Monitoring the market and developing competitive analyses to align product roadmap and business strategy.
· Product ideation, strategic planning, tactical initiatives, product vision, product strategy, product roadmap, product development, and product distribution.
· Aligning stakeholders around the vision for the product line
· Prioritising product features and capabilities to meet customer application requirements.
· Providing product training to customers, channel partners and corporate sales team.
· Liaising with development team, marketing team, sales team, and project managers to deliver new products and projects within budget

· Identifying business threats and opportunities based on market research and competitive analysis.
Feb. 22 – Mar. 24 :
Advanced Energy – World leader in advanced power supplies & solutions for Semiconductor and industrial manufacturers 
Product Line Manager

Duties included:


· Define and manage product lifecycle from concept through launch, to end of life and obsolescence, with attention to maximising profit through a combination of pricing, cost-reduction actions and effective customer management. 
· Managing product portfolio as a business, exceeding annual revenue target of £40M, and fully responsible for profit and loss of the business.
· Effectively managing a team including product specialists and marketing assistant to ensure market penetration. 
· Assessing viability of product concepts and customisation requests to meet worldwide market, financial and technology goals.
· Developing, managing and executing product road map and launch plans within the portfolio and training the international sales team to win more businesses.
· Creating/contributing to the input for the end-market section of both marketing requirement documents (MRD) for new product developments and marketing plans for continued growth and expansion of existing product lines or into new markets.

· Regularly reporting to senior management team directional revenue, sales forecast, current opportunities, and strategic direction.
· Defining the go-to-market strategy and then implementing the strategy

· Supporting the sales team as necessary when presenting the portfolio to customers.

· Tracking/understanding market trends both technical and business, and gathers market intelligence through research and customer visits to monitor market growth/decline and help manage business cycles.

· Making product decisions and creating a compelling vision based on research, usage data or predications.

· Performing business case analyses to manage customised/modified product requests.

· Researching and collecting data that feeds into new product plans, including critical features, price targets, competitive positioning and long-time customer.

· Performing win/loss analysis and report to better understand competitive landscape and customers’ unmet needs.
· Creating marketing contents including datasheets, whitepapers, application stories, website contents, blogs to promote product line and business.
· Travel globally as product representative to accounts and production locales.
· Identifying business threats and opportunities (SWOT) based on market research and competitive analysis.

Jul. 18 – Feb. 22 :
Coesia – Global leader in automated processing and packaging solutions for industries including consumer goods, Tobacco, Pharma, and Aerospace 
Product Line Manager

Duties included:


· Managed products across the full product development lifecycle from cradle to grave approach.

· Managing product portfolio as a business, exceeding annual revenue target of £20M, and fully responsible for profit and loss of the business.
· Developed, managed and executed product road map and launch plans within the portfolio.
· Collaborated with cross functional teams to understand customer requirements and develop product roadmaps.

· Proven record of continuous improvement of product features and developing new products and bespoke solutions to significantly increase revenue.
· Defined the go-to-market strategy and then implementing the strategy
· Supported the sales team as necessary when presenting the portfolio to customers.
· Identified market requirements for current and future products and transformed those requirements into clearly understood product requirements and marketing plans aligned with the developed strategy.

· Made product decisions and created a compelling vision based on research, usage data or predications.
· Perform business case analyses to manage customised/modified product requests.

· Travel globally as product representative to accounts and production locales.
· Identified business threats and opportunities (SWOT) based on market research and competitive analysis.

Sept. 14 – Jul. 18:
OKSA Automation Limited – UK leading solutions provider of industrial automation, networking and industrial computing solutions
Product Manager

Duties included:


· Managed products across the full product development lifecycle.

· Customers first point of contact and being able to convert technical solutions into clear customer requirements.

· Collected and analysed feedback from customers, stakeholders and other teams to shape requirements, features and end products. 

· Proven record of continuous improvement of product features and developing new products and bespoke solutions to significantly increase revenue.

· Collaborated with all areas of the business including operations, sales, marketing and technical (UI & UX) teams to understand customer requirements and develop product roadmaps.

· Analysed and reported on a regular basis Market trend, sales and competitive information as it may affect the performance of the portfolio.

· Liaised with marketing team to support go-to market strategy, monitor products’ operational performance and market reception.
· Collaborated with marketing team to develop sales and marketing collateral to include but not limited to brochures, trade advertising, training manual and show materials.
Jan.14 – Aug.14:
Arqiva Telecommunications – A leading provider of critical data, network and communication services 
Operations Support Systems (OSS) Engineer

Duties included:


· Worked with key stakeholders to understand their requirements and ensure that OSS infrastructure is designed and planned to meet expectations.

· Ensured the delivery of design packages for OSS to time, cost and quality criteria.
· Managed OSS sub-contractors and suppliers delivery on projects, including product testing, commissioning and system integration phase to handover.

· Utilised Dataminer telemetry systems to monitor satellite broadcast equipment and smart metering applications.
· Maintained a wide-ranging awareness of technologies and kept up to date with new technologies and products.
· Promoted an effectively safety, health and environment culture, to ensure a safe and health working environment within area of operation.

· Translated business driven customer requirements into solution specifications.
Jun.10 – Dec.13:
Amplicon Liveline – UK leading supplier of industrial computing, communications and measurement & control solutions  
Product Manager
Duties included:


· Managed existing products and new products throughout the product lifecycle to ensure commercial success.

· Worked closely with European sales and channel marketing teams.
· Managing product portfolio as a business, exceeding annual revenue target of £10M, and fully responsible for profit and loss of the business.
· Contributed to annual strategic and plans via cross functional teams to deliver category financial and growth targets.
· Sales and support training activity to optimise the commercial success of each product.
· Managed and maintained good business relationships with global suppliers.

· Created technical/marketing contents for sales collateral including user guides, datasheets, whitepapers, application stories, case studies and business cases.

· Implemented a company-wide go-to-market plan, work with all departments to execute.
· Collaborated with internal stakeholders and third parties to assess and establish partnerships. 
Sept. 08 – Apr. 10:
Welding Alloys Group – UK leading manufacturer of automated welding equipment and consumables 



Technical Sales/Applications Engineer

Duties included:    

· Worked with customers to understand their requirements and needs.
· Provided pre-sale and post-sales technical support and product education to customers.
· Developed customer specifications, clearly identifying technical constraints and scope of supply.

· Exceeded annual sales targets by 20% year on year.
· Managed and interpreted customer requirements and identified and established new business.
· Developed and grew long-term relationships with customers and global suppliers.
· Calculated/generated customer quotations and ensured sales targets are met.
Oct. 04 – Aug. 07:  
Tesco Plc – British multinational groceries and general merchandise retailer

Service Manager 

  Duties included: 


( 
Improved customer services based on client feedback the development of new policies and procedures.
· Dealt with customer service queries.
· Responsible for the recruitment, team building and training of staffs. 

· Performed market research surveys amongst client base to seek feedback on sales techniques, follow-up methods and quality of after sales services.
· Assisted team with staff scheduling problems.
· Ensured sales targets are met on a weekly basis.
· Reported any problems and concerns to senior management.
Skills:
Computer: Jira, Dataminer, highly proficient at MS project, Excel, Word & PowerPoint.

Presentation: Developed ability to produce reports and presentations to a professional standard.

Organisational: Effective at time management and prioritising tasks to achieve deadlines.

Interpersonal/Communication: Strong team working, leadership and effective communication skills.
Personal Interests:

I am a keen and active sportsman, in particular football, basketball, badminton and Tennis. Enjoy music, cinema and have a keen interest in current affairs. I participate in charity events including organising fund rising events.
References: 
References are available upon Request.
